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Global Outlook

According to Mordor Intelligence, the global haircare market was

' | worth $98.6 billion in 2019. It is expected to grow at a CAGR of 3.4%
' during the forecast period of 2019-2024 to reach $116.3 billion by 2024. The
1 i report adds that demand is being driven by fashion industry trends and a rise
2 | in hair-related problems coupled with technological innovation in product
manufacturing. In addition, the high penetration of salon services across the
ﬂ globe along with increasing demand for professional products and changing
- grooming patterns, especially among male consumers, are other drivers

accelerating the market growth.

According to Market Watch, the global hair colour market was valued at $17.8
billion in 2018 and will reach $32.6 billion by the end of 2025, growing at a
. CAGR of 7.9% during the forecast period of 2019-2025. The growing use of hair
v the global ha[rcare colour by the ageing population to cover their grey hair is the primary driver
for the growth of the hair colour market. An increasing number of millennials
mal’ket wdas WOI’th are adopting fashion trends which include colouring their hair in appealing

offe . colours
$98.6 billion in 2019. It
Changing lifestyles, rising urbanisation, and the growing youth population in

IS eXPECtEd to grOW at emerging economies are driving the hair colour market. Another prominent
9 factor leading to the growth of the market is the rising penetration rate of
a CAGR of 3.4% during oo or

salon and spa services which offer hair colouring solutions. However, the strict

the fOI’ecaSt pel’iOd Of regulations by governments in many major markets with regards to the

chemicals used in the production of hair colour might limit the growth of the

2019-2024 to reach market.
$116.3 billion by 2024. @ UK Haircare Market

According to Statista, revenue in the UK haircare segment currently
amounts to $1,939.8 million. The market is expected to grow

annually by 0.8% during the forecast period of 2019-2023. Desire to express
individuality by using haircare products is among the important motivations
impacting sales of haircare products in the UK. Moreover, consumers are
lobal e Care Market Size 20192024 becoming more experimental with haircare and styling routines. Changing
{nLSbiEllIon:] age structures are also impacting purchasing patterns among UK consumers
1163 as the ageing population is looking for hair colourants and anti-ageing
products..

120

@ Demand for Novelty Colours

ne # Novelty colours such as pink, blue, purple, yellow and green are
increasingly becoming a new fashion statement. These colours are gaining
09 w2 wm 2@ s M popularity mainly among male consumers due to the increasing demand of
better aesthetic appeal. Novelty colours have high penetration North America
and Europe. However, the novelty hair colour market is also experiencing
considerable growth in the APAC and Latin America regions. As a result,
companies involved in this segment are increasingly experimenting and also
investing in R & D in the hopes of coming up with more attractive novelty
colours to woo prospective customers.

Fig 1: Global haircare market size 2019-24
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Continuing Rise of Organic Hair Colouring Market
7 Hair colouring is one of the major trends among the youth for style.

Global Hair Color Market Value 2018-2025
(InUSD Billions) I

Organic hair colour is gaining massive acceptance among
consumers. Increasing prevalence of skin allergies among the
consumers is anticipated to act as a significant driver in the global organic hair
colour market. Apart from that, the increasing geriatric population across the
globe has resulted in the demand for hair colour, which in turn has accelerated
the growth of the organic hair colour market.

e e Organic hair colour is produced by using several plant-based sources, which

) ) include fruit extracts, henna and plant extracts. The raw materials used during
Fig 2: Global hair colour market value, 2018-25  ha production process of organic hair colour are certified organic ingredients.

‘ ‘ The global organic hair colour market is projected to reach $1.7 billion by the

end of 2023, registering a CAGR of 12.3% during the forecast period of 2019-
2023. The rising awareness of the long-term benefits associated with the
usage of organic hair colour is one of the critical factors for the growth of this

The global organic market.
hair COIOUf market iS Rise in Online Sales of Haircare Products
projected to reach S 77 | | I I The revenue generated by the global online haircare market has

been growing gradually over the past few years. Growth in online

bI”IOn by the end Of sales is expected to increase significantly and have a positive impact on the
. . overall haircare market in the coming years. Today, consumers lack time to
2023, I’egIS terlng a visit physical stores to purchase products owing to their hectic lifestyles. The

c convenience offered by online platforms drives their use among consumers. In
CA GR Of 723% dUI’Ing addition, factors such as rising internet penetration and increasing adoption of

digital products, such as tablets, smartphones and laptops, have accelerated

the forecaSt periOd Of online sales. Many vendors are selling haircare products through e-retailing,

20 7 9_2023 which helps in promotion as well as enhancement of these brands. Online
0 retailing has become one of the most important channels for the sale of retail
goods and services. In addition, many marketers and retailers today are
’ , adopting omnichannel retailing to facilitate a seamless shopping experience
for customers.

Recent Trends

Product Innovation

The haircare industry has witnessed a few significant disruptive

technological solutions, fuelling its growth across markets. Industry
players have focussed on innovation to introduce best-in-class solutions with
minimal side effects. There has been a rise in product premiumisation owing
to increased consumer buying power and professional need for style and
fashion. With the millennial (Gen-Y) consumer group, the industry has grown
concerning experimentation, and with the foray of Gen-Z into the buyer’s
market, demand continues to grow for the development of tailor-made
solutions catering to specific consumer needs.

\/ , Diversity

It's only fairly recently that we've seen a rise in colour cosmetics
aimed at the diversity of consumers. Rihanna’s Fenty Beauty that
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launched in autumn 2018 was an overnight cosmetic industry sensation with
its 40 shades of foundation showing that there are dollars in diversity.

The haircare industry is catching up quickly by creating both haircare and
styling products to suit myriad customer profiles. Haircare diversity isn't only
related to ethnicity; brands are catering also to natural hair whatever its
structure from fine and straight to thick and wavy. Age and gender are also
being addressed. The market is seeing men’s haircare and beard care
products on the rise, along with those targeting hair and scalp issues that can
be caused post-partum or during menopause.

We haven't quite seen the end of the one-size-fits all the family product, as
sustainability concerns are driving a less-is-more approach. The trend for
products that can be shared across gender and family members is also
increasing.

Sustainibility

Haircare products are now coming under close scrutiny in terms of

the effects of the products, their manufacturing process and the
pollution caused during and after their usage.

Innovative ways to deliver haircare products are coming to the forefront. The
waterless movement is driving some forward-thinking brands to explore
alternative methods of delivering shampoos and conditioners. These include
high-performance dry and solid shampoos delivered in innovative ways, such
as on paper blotters and various application tools like reusable brushes. This
trend is expected to gain further prominence in the coming years.

A valuable strategic partner through every
stage of the business lifecycle.
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Key contacts

GORDONTITLEY
Director

E: gtitley@eurovals.co.uk
M: 07734 388785

&;

JOHN LAWRENCE, MRICS
Director

E: jlawrence@Eurovals.co.uk
M:07775 444796

LONDON OFFICE

5 Willoughby Street,
WCTA 1JD

0207 048 0184

PETER BACHE, FRICS
Director

E: pbache@eurovals.co.uk
M: 07774 174811

ANDREW DUNBAR
Director

E: adunbar@eurovals.co.uk
M: 07967 302675

BIRMINGHAM OFFICE

67 Newhall Street,
Birmingham, B3 TNQ

0121 236 9992

DAN EGDAR
Director

E: dedgar@eurovals.co.uk
M: 07827 99332

DAVID ROSS, MRICS
Director

E: dross@eurovals.co.uk
M: 07960 511733

MUMBAI OFFICE

Centre Point Jb Nagar

Vijay Nagar Colony, J B Nagar,
Andheri East, Mumbai
Maharashtra 400047, India

Email address
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A valuable strategic partner through every stage of the business lifecycle.

Across virtually every sector of the economy, at every stage of the business lifecycle, EV helps companies in transition understand
and realise the maximum value of their assets. With more than 100 years of combined experience, our team of trusted
professionals offers unparalleled expertise at assessing the value and managing the sale of assets.

We bring clarity to the process and improve our clients’ business intelligence, capital position and confidence.

Appraisals & Valuations Field Exams — Audits / Surveys  Asset Dispositions / Sales
A deep understanding of our EV conducts due diligence for Whether the result of an
clients” industries, sectors and asset-based lenders across the UK, insolvency, merger or acquisition,
specific businesses helps us deliver Europe, and the United States. loan default, restructure or simply
accurate achievable valuations. Our team has experience in executing a sales promotion, EV
We perform appraisals & valuations collections and insolvency, which has more than 35 years of
on all asset classes and have lends to unique insight into the expertise providing:
significant expertise and potential value of accounts
experience across all  major receivable and stock in distressed -+ Auctions
industries & sectors. situations. - Private Treaty Sales
Retail Store Closures
Plant & Machinery Orderly Liquidations
Stock/Inventory - Strategic Disposition
Accounts Receivable Programmes

Business Valuations
Intellectual Property
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